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Our core expertise is in content strategies designed to:

WHY TRUE NORTH?

Our experience 
in consumer, 

physician, 
employee, 

foundation and 
B2B marketing 
across a wide 

variety of 
healthcare 

systems allows 
us to effectively 

drive value for 
everyone from 

a critical access 
hospital to a 
national for- 

profit provider. 

For 30 years, True North Custom has partnered with many of the nation’s leading healthcare brands.
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As the content agency for health care, True North Custom is the only marketing 
firm offering the full continuum of strategy—including planning, development, 

measurement and optimization—all driven by your business goals.
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CONTENT 
DEVELOPMENT
Creation, 
integration and 
optimization of 
content to ensure 
discoverability and 
an enhanced user 
experience across 
all channels 

HEALTHCARE 
EXPERTISE Trusted by

MARKET LEADERS
Many of the nation’s largest and most respected healthcare organizations turn to 
True North for content marketing strategies that build brand, drive revenue and 
referral growth, and optimize marketing technology. 

To achieve these outcomes, our full-service approach to content strategy 
involves the following components that can be integrated or developed as a 
modular solution:

“There are many 
marketing firms 
able and willing 
to do healthcare 
marketing, but 
True North 
gives amazing 
customer 
service. We’ve 
worked with 
many firms, and 
True North is by 
far the easiest 
to work with. 
Our products 
produced by 
True North are 
so well done. 
Your colleagues 
are among the 
finest we’ve 
worked with. 
Thank you for 
your dedication 
to our success.”

—DIRECTOR OF 
MARKETING AT 
HSHS SACRED 
HEART HOSPITAL

Our effectiveness in the healthcare marketing space and partnership philosophy is 
best reflected in our average client tenure of 6+ years. This level of excellence is 
achieved through:

 → Data-driven approach to content strategy and development for each project
 → Proven ability to step outside our comfort zone to execute on unique or 
challenging content strategies 
 → Willingness to be flexible and nimble in the face of change or unforeseen 
challenges 
 → “No surprises” philosophy as it relates to account and project management 

ANALYSIS
Thorough review 
of existing data 
along with content 
audits that comprise 
keyword research 
and evaluation of 
the user experience 
to inform the most 
effective plan

STRATEGY
Strategic 
guidance 
and project 
management 
by a dedicated 
account team 

REPORTING
Automated 
content 
reporting 
system to 
track progress 
and growth, 
and guide 
optimization 



BUILDING YOUR BRAND
OUR SOLUTIONS FOR

CUSTOM PUBLICATIONS
The Content Marketing Institute suggests marketers “consider using print as everything else 
is going online”—and consumer publishing is a unique way to make your content stand out 
in today’s world of digital reliance. Our fully custom print publications are uniquely designed 
to engage with a variety of audiences, including consumers, employees, physicians and 
alumni, donors, and more. All programs feature digital extensions like interactive versions, 
email promotion and social media teasers and offer built-in tracking features to measure and 
optimize performance. 

DIGITAL ENGAGEMENT STRATEGIES
Content hubs are an ideal way to engage with healthcare audiences online. By building out a 
custom site where consumers can experience a wide variety of content formats and sources, 
free from medically specific content and tech limitations within their CMS, clients are significantly 
increasing online engagement with their target audiences. True North’s content hubs are custom 
built for the unique needs of our clients, including ADA compliance along with a wide variety of 
features, such as social sharing, e-news integrations and more. 

In the absence of a content hub, True North can also support the creation of blog content, social 
media content, editorial calendars, deployment strategy and more.

Healthcare organizations are facing more competition than ever, both from traditional care providers as well as new 
entrants. At the same time, today’s consumers are increasingly taking a retail approach to health care by comparing 
options and choosing where they or their loved ones receive care based on convenience, cost and reputation. 

These shifting market dynamics require healthcare organizations to align their marketing to consumer demands 
while clearly differentiating their brands to build awareness, loyalty and trust. Here’s how we can help.

US NEWS & WORLD 
REPORT CAMPAIGNS
Our targeted physician 
communication strategy is 
proven to boost reputation 
scores and support overall 
U.S. News and World 
Report rankings. If your 
scores are starting to slip 
or you’re ready to move 
into the top tier, we can 
help by reaching the right 
physicians and specialists 
with award-winning clinical 
content to increase national 
and/or regional reputation 
rankings.

FOUNDATION MARKETING
Donor acquisition and growth is critical to driving innovations 
and facility expansion for many of our healthcare partners. We 
help engage current and prospective donors through targeted 
campaigns and content that illustrate the impact of giving and 
create an emotional connection with the donor community. 

From award-winning annual 
reports to targeted email and 
direct mail campaigns, our 
foundation marketing solutions 
serve to recognize donors 
and create powerful calls to 
philanthropic action.



SERVICE LINE CAMPAIGNS
Our service line marketing strategies leverage sophisticated digital 
and direct mail targeting combined with custom content to engage 
consumers with effective messaging and calls to action at the 
right point in their healthcare journey. Unlike “set it and forget it” 
approaches to lead generation, we tailor a strategy that is unique  
for each client and service line that identifies, engages and drives  
the ideal audience to service line revenue in a cost-effective way.  
True North can execute the full continuum of service line growth 
strategies, or we can support existing initiatives with content, email 
nurturing, direct mail support and other value-added components.

BARIATRIC SERVICE LINE LANDING PAGE

Our Solutions  
FOR SERVICE LINE GROWTH

PHYSICIAN ENGAGEMENT/REFERRAL
As a leader in physician marketing solutions, 
we target physicians with email marketing 
strategies designed to promote clinical 
excellence and brand awareness to drive 
referral volumes. True North will develop 
service line-focused content to engage 
physicians and create a path to conversion  
with calls-to-action and nurturing 
messages reinforcing that path.



Our Solutions  
FOR OPTIMIZING MARKETING 
TECHNOLOGY INVESTMENTS

Our Solutions  
FOR SERVICE LINE GROWTH

Healthcare organizations are taking a data-driven approach to marketing by adopting tools like customer 
relationship management (CRM) platforms, marketing automation platforms (MAP), sophisticated content 
management systems (CMS), online scheduling and more. These tools are only as effective as the messages 
delivered through them and the conversions they drive. 

Our data-driven content and campaign strategies help clients seamlessly connect their MarTech stack to drive 
growth, and simultaneously optimize and utilize the investments made in tech solutions. 

EMAIL MARKETING
Our ability to build consumer journeys and create content to 
plug into MAP solutions allows our clients to engage target 
audiences with content appropriate for where they are in the 
healthcare journey. Automated trigger and drip campaigns 
increase our clients’ conversion rates by nurturing early stage 
leads effectively through to conversion while cross-promoting 
other relevant services, events and health content. 

DIGITAL CONTENT STRATEGIES
As our clients invest in sophisticated CMS platforms, merge with other health 
systems, and continuously add and update web content, they often lose sight 
of the value of an effective content strategy to go behind it. Our work in the 
SEO space effectively brings more consumers from Google search to goal 
conversion and can add significant value, particularly for clients faced with 
increasing market competition. True North can be a partner for full-service SEO 
strategy, or we can come alongside existing analytics resources to develop 
content strategy and create effective online experiences for consumers.



“True North is great to work 
with—friendly, respectful 
of time and professional. 
Plus, they are healthcare-
specific, which is huge. 
They understand how a 
health system operates 
and are mindful of a 
doctor’s time (or lack 
thereof) as well as HIPAA, 
etc.”

— WESTERN STATES HEALTH SYSTEM

“True North has phenomenal customer 
service. You are a partner in our 
marketing strategies, feeling very 
much like an internal part of our 
organization instead of an external 
vendor. Your organization is very 
organized, detail-oriented, client-
focused and positive. The positivity 
goes a long way, and I can’t be more 
pleased with how each member 
conducts themselves—so professional.” 

— LARGE, FAITH-BASED HEALTH SYSTEM IN THE MIDWEST

“We’ve 
partnered with 
True North 
for years and 
have found 
them to be 
creative, 
responsive 
and highly 
organized.”

— ACADEMIC 
MEDICAL CENTER  
IN THE SOUTHEAST

PEOPLE ARE  

TALKING...

INFO@TRUENORTHCUSTOM.COM

(423) 305-7692

TRUENORTHCUSTOM.COM

Let’s Connect!


